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The S. S. Kresge Co. store in 
Manitowoc looked like this in 
1928 (above), when it opened. 
It featured a red-front section 
for five-and-dime items, and a 
green-front section for more 
“expensive” items. It emerged 
as a combined Kresge store 
featuring discount variety 
items when it underwent 
remodeling in 1958, below. The 
store still operates on that 
basis and looks basically the 
same as it did following the 
reconstruction in 1958. 
Kresge’s Manitowoc store is 
one of 2,100 stores in the U.S., 
Puerto Rico and Canada own¬ 
ed by the Kmart Corporation. 
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MANITOWOC — In 1899, Sebastian 
Spering Kresge opened his first store in 
downtown Detroit with the slogan 
“Nothing Over Ten Cents.” The idea 
caught on and by 1912 when it was in¬ 
corporated, Kresge had 85 stores with 
annual sales of more than $10 million. 
Kresge’s “five and ten” stores appeal¬ 
ed to shoppers with the stores’ low 

f >rices, open displays and convenient 
ocations. 

Inflation in the World War I era forc¬ 
ed Kresge to raise prices to 25 cents, 
and in the mid-1920, Kresge opened 
“green-front stores” to sell items at a 
dollar or less, often next to the red- 
front dime stores. 

Kresge store 420, Manitowoc, opened 
as both the traditional “five ana ten” 
store and the dollar or less in July 1928. 
The Manitowoc Kresge store operated 
as a “Redfront” and “Green-front” 
store until the summer of 1958 when it 
underwent a remodeling of both the ex¬ 
terior and interior. It emerged as one 
combined Kresge store operating as a 
discount variety store. The store has 
continued to operate this way with only 
an interior remodeling since then. 
Today there are more than 2,100 



Kmart stores in the continental United 
States, Puerto Rico, and Canada. The 
firm still operates about 80 Kresge 
variety units as well as about 20 Jupiter 
limited-line discount stores. Many of 
these are in cities that also have Kmart 
stores. The name of the organization 
was changed to Kmart Corporation in 
1977 to reflect that more than 95 per¬ 
cent of sales are generated by Kmart 
stores. 

art employs some 250,000 individuals 
worldwide. Loyalty and long service 
are common; thousands of Kmart 
associates have worked for the com¬ 
pany for 25 years or longer. Store 
management teams are responsible for 
the profitability of their own units and 
have the authority to make indepen¬ 
dent decisions about their operations. 

Kresge declared in 1912 that all ex¬ 
ecutive management would come from 
within the company, promotions would 
be based strictly on merit and 


patronage would not be allowed. These 
policies are still in effect today. An ex¬ 
ample is chairman of the board, Ber¬ 
nard M. Fauber, who began his career 
more than four decades ago in the 
stockroom of a Kresge store. 











